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Brojects & campaigns

Children's Food Campaign ._@),'
For better school food, and food skills, and protecting ===+
children from Junk food marketing

Food and Climate Change
Evidence of the confribution of food and farming to climate change

Food & Mental Health
Highlighting the connections between diet, mental health and
behaviour

Food Facts
How action can protectthe environment. enhance soclal justice and
improve health

Good Food for Our Money ‘ e;,n 7
Campaigning for 3 |aw on heaithy and sustainable food for | ﬂ 3
schools, hospitals, care homes ‘ \1/

Good Food on the Public Plate
Practical help to increase healthy and sustainable food in schools,
hospitals, care homes

Good Food Training
Free training on healthy and sustainable food for public secior caterers

Local Action on Food Network oo
Local and regional activity that promotes healthy and ACTION
sustainable food HFOO0D

Projects & Campaigns ~ | About Sustain | Membership | News | Publications Food Calendar _

finding the
plot

An event for those

facing the challenge
of accessing land for
sustainable food

production

microsites
Organic UK m

Pledge to make our
future an organic future

Find or setup a local % Q_
Food Co-0p

Capital Growth

2,012 new food growing *
spaces for London by '

2012

Real Bread Campaign
For better bakers and
better bread

Food Co-ops Finder

publications

Water labels on food
Issues and
recommendations

Junk food for babies? An
investigation into foods

news

London convenience stores given
fruit and veg makeover - As part of
the Buywell project, London Feod
Link are 1aunching a scheme with
17 stores around London to
improve access to healthy
affordable food

www.sustainweb.org
A\bout 100 members

AMoney from trusts,
foundations etc.

Children’s Food Campaign to
launch product placement
campaign - Protect children from
TV product placement of jJunk feod

Children’s Food Campaign .

welcome new rules for school AI nfO rm atl 0 n

food - Campaigners atthe

Children’s Food Campaign today eXChange’ IeadS
welcomed Govemnment initiatives ,

to improve the quality and take-up t O e

of school meals

Govermment fails dismally to
make Food Matter- Onthe day itis
due to publish a report on the
impartance of food to public health
and the environment, campaigners
have criticised the government for
not putting its money where iis
mouth is

Citizens need Iinformation about
‘watery’ food - The Food Ethics
Council and Sustain have
published a briefing
recommending that food
companies’ water stewardship
should be shown on food I3bels

Government fails to put our
money where its mouth Is -
Campaigners have citicised the
Govemment for failing to prioritise
health, environmental and ethical




Home

Real Bread finder
About Real Bread
Campaign news
Bread Labelling
The Bread Bin
FAQs

Events

Blog

Contact us
Membership

Real Bread

members
homepage “

A larger | smaller

Real Bread
Campaign

realbreadcampaign.org

Toast, sandwiches, chleb, bagels, naan, injera, wraps, pitta, pida..

The Real Bread Campaign is here

&3 [Members login | Join the campaign

P Find Real Bread

To find Real Bread near you, enter
your postcode and let our unique
Real Bread Finder do the searching
for you

e

To receive Breadcrumbs, our

However you enjoy yours, the Real Bread Campaign is fighting for a monthly e-newsletter of Real Bread

return to all-natural bread that is

a Better for you
m Better for your community
m Better for the planet

We are working to make Real Bread accessible to all, bringing

Campaign news, enter your email
address here.

For more frequent updates, follow us
on: Twitter [/ Facebook / Blogger

millers, bakers and consumers closer together in:

w Stimulating demand — sharing the pleasure and benefits of Add your Real Bread
Real Bread over industnally-produced substitutes

» Stimulating local supply — encouraging and supporting baking Do you bake and/or sell Real
in homes. schools and local communities Bread? Then click here to add

yourself to the UK's only dedicated
online directory

g

sustain
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Home > Children’s Food Campaign

Children’s Food Campaign

Product placement of junk food?

The Children’s Food Campaign is not alone in being alarmed by the
recent announcement by Secretary of State for Culture. Media and
Spon Ben Bradshaw to lit the ban on product piacement on British
made TV shows _ Ifthis ban is reversed the result could be junk food
brands appearing in programmes popular with children such as
Britains's Got Talent and Coronation Street

An overwhelming majority, 91 % of UK adults, who took part in 3 recent
survey ‘do notthink itis right to influence children with product
placement’. (Redshift Research, 23 Sept 2008) Go to our new Produd
placemeant page io follow our campaign to ensure children are protect
from product placement of junk food.

The Children’s Food Campaign

The Campaign wants to improve young people's health and well-

being through hetter food — and food teaching —in schools and by

protecting children from junk food marketing. We are supported by
over 300 organisations and 12,000 members of the public

We belleve that these ideas will help to solve the current crisis In
children's diets. Find oul more.

\ : weww Childrensloodcampaign erg, wh

Children's Food Campaign

Site map

& Sustzin 2009

You can help

Organisations
Register your suppon for the
campaign

Individuals

Complete the individuals sign-
up form 1o pledge your suppon
for the campaign, and o receive
campaign updates

Make a donation

We rely on small denations and
every penny you can spare will
make a difference

Contact the Children’s Food
Campaign

For more information please
contact Jackie Schneider or
Christine Haigh, campaian
coordinators:

Tel: 020 7837 1228

Email: [ackle@sustalnweb o
or chrstine@sustainweb org

search the site

Campaign news

Children's Food Campaian to
launch product placement
campaign - Protect children from
TV product placement of junk food

Children's Food Campaign
wejcome new rules for school
food - Campaigners atthe
Children's Food Campaign today
welcomed Govemment initiatives
1o improva the quality and take-up
of school meals

New campaign launched to get
drinking water for children in
parks - As the school holidays start
the Children's Food Campaign IS
loday 1aunching a campaign o
improve dnnking water provision in
public parks

Children's Food Campaign
welcomes more children eating
school meais - Children's Food

Resources

+ Renister vour support

* Helpihe campaian
* Donate

+ Mecdia Centre

* Children's diet crisis

+ Foodin schoaols

« Juok Foeod Marketing
+ Product Placement
« Teachina Food Skilis

Campaign welcomes more
chiidren eating new, high quality
school meals and call for
intreduction of free school meals
for all.

noag

S

Brtizh Heart Foundaton

Better food in
schools

Protect children
from junk food
marketing

Clear food
labelling

that everyone
can understand,
including children

sustain
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Campaign Supporters

Let's bring the Organic message to the UK consumer

Pledge now @

This is a crucial time for the organic market. We need to
grow and we need to work together to do it.

The UK organic industry plans to run a three year generic
marketing campaign with the ambition to achieve 15% volume
growth per year To do this we need 1o raise as much funding as
possible in the form of pledges from farmers and growers,
wholesalers. processors and retailers

We will be applying to the EU organic promotion fund for match
funding. so for every £1 you contribute we can invest £2 in
reaching a new wider audience of shoppers. using print and above
the line advertising (this includes TV and press), online promotion
and PR to motivate them to spend more on organic food and drink.

Many organic companies. large and small, have already pledged
financial support. We urge you to do the same and be a part of an

exclting Initiative that will reinvigorate the organic market and
increase your sales

)¢5

pledged so far
£315,350
is still needed

To find out how you can support the UK organic food
industry please visit the Organic UK Pledge page.

Contact Pledge

[CauN Nt o]

GREEN,
EBLACKS

ORGANI

Natur
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ORGANIC
FARMER!
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greenhouse gases

fair trade

water

nutrition biodiversity

animal welfare packaging / waste




7/ principles of sustainable food

1. Use local, seasonally available ingredients

2. Specify food from farming systems that
minimise harm to the environment,

3. Limit foods of animal origin

4. Exclude fish species identified as most 'at risk’
and choose fish only from sustainable sources

5. Choose Fairtrade-certified products
6. Avoid bottled water

7. Promote health and well-being
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Good Food on the Public Plate
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Home = Good Food on the Public Plate

Public sector caterers challenged

This autumn Good Food on the Public Plate project will award public
sector caterers from across the capital who are using sustainahle
produce. Rosie Boycott, Chair of the London Food Board will present
the awards at a ceremony at City Hall in November to caterers the
project has worked with in the past year who have made significant
changes to their catering and or supply chains. Next year the project
would like every public sector caterer in London to enter. Click here for
maore information.

Good Food on the Public Plate

The projectis now in its third phase. It will build on past work to
increase the proportion of healthy and sustainable food in the meals
served by the Public Sector.

Previously the work of Good Food on the Public Plate has focused cn
hospitals. This new phase of the project has broadened the scope to
include universities, schools, prisons, government departments, and
care homes as well as continuing to work with hospitals. llore.

@ Sustain 2009

Menu

* Aboutthe project
* Nuggets: Good Food on
the Public Plate newsletter

» Find a supplierin the South

East

* Useful sources of
information

* Publications
» News archive
+ London food diary @

* How to get involved with
Sustain @

Contact

For more information please

contact Kena Duignan , Jon
Walker, or David Rose at

Sustain, 94 White Lion Street,
Lendon N1 9PF, orcall 020
7837 1228.

Nuggets

Sian up to our free
news bulletin
MNugaets for an over-
view of the latest
news in public sector food.

Y= Sign up now

Find a supplier

Whatever the food or catering
needs of your institution, our map
of sustainable food suppliers aims
to connect you to a supplier in
your area.

Good Food
Training events

Good Food Training has two
upcoming events, Raising Your
Pulses and Greens with

Envy. Book your place now!

sustain
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Home > Good Food Training

Good Food Training

Good Food Training

FREE training for healthy and sustainable food in public sector
caterers. The bespoke and accredited training courses for cooks and
catering staff including:

Dow

Finding and buying local and seasonal food:

Healthy eating’ guidance,

Food presentation;

‘Customer service’, specific to hospitals and schools;
Menu planning;

Food waste, water and energy management in a kitchen

nioad the full list of courses 3s 3 2040kh PDF

Dow

niload the project application form (1433kb Word doc)

9= Find out more about our free training courses

Sustain 2008

o -

Site map

Menu

» Aboutthe training
* Free training events
» Proiect update 2009

» Related publications
* The parners

Contact

To find out more or to book
training courses with us, please
contact:

* Lorraine Townsend
lorraine@acda.org.ul
0208 269 4880

Good Food Training
project officer:

+ Pamela Brunton
pamela@susiainweb.org
0207837 1228

New events

Reserve your

place for Raising Your

Pulses (thursday 15th

October). or Greens with

Envy (tuesday 27th October) now

N Book your place now!

Downloads

What we have learned:
Good Food Training's
Interim Report
Practical advice and
common-sense recommendations
for schools, hospitals and care
settings interested in skills training
for healthy, sustainable food and
an economically viable catering
service

5} Download the report

sustain
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Good Food for Our Money
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Home > Good Food for Our Money

A huge amount of our money is spent by
government on food which is served in
public institutions across the country, often
to the most vulnerable, This includes the
food that Britons eat in schools, hospitals,
care homes and the armed forces.

The Good Food for Money Campalgn wants to
achieve government leqgisiation that will
introduce compulsory rules for this public sector fead so that

* Itis healthy,
« itis good for the envircnment,
« itinvests in local suppliers

In total, the government spends £2 billion of tax payer's money each
year on public sector food. That's about £70 spent by every UK tax
payer pervyear

At the moment, our money pays for food which 1s harmful to cur health,
the environment and local suppliers and there is no legislation in
place to stop this happening. The Good Food for Our Money campaign
demands that governmentintroduce compulsory rules so that we
know our money is being spent on good food.

Downloads

European food law is on our
side!

Despite the confusion about EU
procurement law, there is much
to cheer about the influence of
Europe on our public sector
food! Read our paperto find out
how EU precurement law
encourages the purchase of
sustainable public sector food

Contact us

For more information about the
Good Food for Qur Money
campaign please contact Alex
Jackson by email at
alex@sustainweb org or by
telephone on 020 7827 1228.

Menu

» Press release archive

News

Good Food for Our Money
campaian calls on government to
take advice of expert group on
public sector food - The Good
Food for Qur Money campaign has
called on the government to act on
the advice of an expert body of
advisors which has called for the
introduction of mandatory
standards for public sector food

Government fails dismally to
make Food Matter - Onthe dayitis
due to publish a report on the
importance of food to public health
and the environment. campaigners
have criticised the government for
not putting its money where its
mouth is.

Govermment fails to put our
money where its mouth is -
Campaigners have criticised the
Government for failing to pricritise
health, environmental and ethical
concemns when buying food, having
analysed how money is spenten
food in hospitals. schools, prisons,
the army and government
departments,

sustain



What 60s wrong

A Nutrition Task Force (1995-7)

A The Curry Commission (2001)

A Food and Health Action Plan (2003)
A Cabinet Office report (2008)

W |

t h

havi

A Food2030Tonl ine discussionszzz;

+ Northern Ireland
+ Scotland

+ Wales

+ European

+ Gl obal é

sustain
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the alliance for
better food and farming




Surely we needé?

A A comprehensive analysis?

No. The world wonot st a)
A To create partnerships?

No. NPartnerships are us.
mut ual |l oat hing I n the |
Rundall)

A To find and build on good practice?

No. nNSpar kl i ng exampl es |

(Professor Kevin Morgan)

xxxxxxxxxxxxxx
better food and farming






Surely we need evidence?

Policy without evidence

Policy In spite of the evidence

Icy lagging behind evidence

Policy with partial or out-of-date evidence
Policy in search of evidence

A Evidence in search of a policy

A Policies all with evidence which all conflict

|l nst ead-pbaspdl| evydence

o To To Do Ix
U
@

(Adapted from Prof. Tim Lang)

Not Mnewvbadseendcepol I cy maki n

ma

xxxxxxxxxxxxxx
better food and farming



The Political |

THE The Political Erain is a ground-
POLITICAL BRAIN break ng investigation into the role of
emotian in det2rmining the politcal
' 355 life of the nation by Drew Westen
profecanr of peychalngy and
psyctiatry at Emory University
Westen shows how politicians can

caplue the hearls and minds ol the

electcrate through examples of what o » - . Also -

candidates have said—or could have = y~.. % a3 !

said—in debates speeches. and ads _ ,%W..Wes—ten;,PhD; : George Lakoff
" _Aathor. The Political Brain ﬁ D O n 6 t

DREW WESTEN The Political Erain shows how a
Pvmmnier s 4 different view of the mind and brain
leads to a different way of talking with
voters about issues that have tied the tcngues of Democrats for nuch of
forty years—such as abortion. guns. taxes, and race. You can't change

the structure of the brain. But you can change thke way you appeal to it Videos
And tere’s how... Read muie

An el ep

Video 1: Drew Westen discusses the “dispassionate”
view of the mind, and shows how it has failed Democratic
candidates from Dukakis to Gore. View

“Drew Weston is a must rcad and must hear for
any Democrat... In 2008 we will wir the Video 2: Drew Westen analyzes ths rousing speech

A 2 3 Lyndon Johnson gave demanding the passage of the
preSIdency if our candidate reads and acts on Voting Rights Act of 1965 and shows how his rhetoric

this book.” won the hearts of the electorate. View

—Howard Dean, Chairman, Democratic Party

the alliance for
better food and farming



Home Eipgraphy Bibliography Short Baak:anc Chapters

COLIN: TUD‘G’E‘

., BIOLOGIS’! AND WRITER

Contass Coh‘nt‘ng ge :

‘isit Colin Tudg='s new dlog Ths Campaion for TLesl
AU e’y lgket yurds fi S

(‘nhn Tndge s Bmg| ap]w

Colin Tudge was born in London
in 1943 educated at Dulwich
Ccliege, 1652-04; and read zoclozy
ar Ferarhomse, Cambricge, 10£2-65.
Ever sinec then he heos carned a
Livinz Dy spasicudic broadeasting
and a lor of writing—mainly bocks
tacse days, bur with oceasicrcl
ariicles, He hias a speuiel fnierest in

natural history in 3anaral, evolution ard zanatics, foec and
agricul:ure, erc spands a grezt deal of time on philosophy
(aspecially morel philosophy, Uiz philosopiy ol scence,
and the reladonship betwean science and religion).

Cclin Tudze has twe daughzers, onc son, and threz
wranddaughlers, and lives 11 Oxlord with i wife, Rulh
(map Wast). Raad more..

Complcte biography

Artides

Books by Colin Tudge

L—:}_'I Consider the Birds: Who they

Alien Lane, London, 2008

(:| Feeding People Is Easy
Furi Publisting, Puri, Laly, zouy

[:| ‘The secret life of trees
Alien Lane, Londorn, 2005:
Fenguin Books, London, 2000.
Fublished as The Tree by Crown. New York, 2000.

' Complete hihlingraphy

susta'n



"Then there's the broader issue - in some
ways, the biggest of all: the pervasive notion
that all the world's countries should be
categorised as "developed", those that In
some sense have arrived, or "developing",
whose task and destiny it is to try to become
more like us. This concelt Is gross, "

AThe greatest f
Colin Tudge, New Statesman

April 2002

sustain
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7 1AASTD

www.agassessment.org

Alnternational Assessment of Agricultural Knowledge, Science
and Technology for Development (IAASTD)

AThree-year collaborative effort (2005 - 2007)
A900 participants and 110 countries from all regions of the world

AFinal set of reports covered nearly 2,500 pages, had 22 Key
Findings and was peer reviewed twice

When published in 2008, Australia, Canada and USA would not
fully approve and some I ndustry AnApeé

(sustain
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Home

News Centre

Nutrition

Safety and Hygiene
Labelling and Packaging

GM and Novel Foods

Novel foods
Gl foods

GM and novel foods
research

Gl and novel foods
committees

Consultations

Food Industries
Enforcement

Science and Research
AboutUs

Scotland

Northern Ireland
Wales

Cymraeg

FSA interactive

EEE whatis RSS?
Listen to this site

FOOD
Farroe T s vounrih  OF 1T
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GM and Novel Foods

Genetically medified (GM) foods and other types of novel foods can only
be marketed in the Eurcpean Union (EU) if they have passed a rigorous
safety assessment.

Novel foods

A novel food is defined as a food or food ingredient that does not have a
significant history of consumpticn within the EU before 15 May 1997.
Maore information akout safety assessments under the Iovel Food
Regulation (EC) 258/27 can be found atthe link below.

Marketing GM foods

GM foods may only be autherised for sale if they are judged notto
present a risk to health, notto mislead consumers and notto be of less
nutritional value than the foods they are intended to replace. The current
procedures for evaluation and authorisation of G foods are laid down
in Regulation (EC) 1829/2003 on GM food and feed.

GM and Novel Foods News

GI"I engagement project chair announced

ednesday 16 September 2009

FSA and Defra GM reports published
Thursday 13 August 2009

Search our sites [ @

advanced search
I‘!f‘*"" — -

\-Z Direct "ll
\

GM food

For a quick and eagy guide to
GM food, visit eatwell, our
consumer advice and
information website.

sustain
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Home > Food Access Network

Food Access Network
Network Archive: Food Access Network - UK

Network update

Whatis food poverty?

UK Liaison

Successes and
achievements

Who we work with

Jain the network!

SAUCE Toolkit™

FAN Database ©

Publications ©

MNE Food Access Network

Howto gﬂgt involved with
Sustain~

How to make a donation ™

g

Join the Local Action on Food network

The Food Access Network (FAN-UK) was formerly the Food Poverty project, and is now
superseded by the Local Action on Food Network. These archive pages give
background information on the activities of FAN-UK, which worked to tackle diet-related
ill health amongst the UK’s most disadvantaged communities. By addressing the
underlying causes of food poverty, it aimed to ensure that everyone in the UK has access
to healthy, affordable food — regardless of their income, age or social exclusion.

The Food Access Network consisted of some 300 food projects working to improve
the nutrition, health and wellbeing of their local communities. The Food Access
Network provided vital support to these local projects through, for example, a
quarterly newsletter, publications, information, events, and the Food Access
Netwark database. In 2008, the Food Access Netwark merged with Foed Links UK,
to form the new network for Local Action on Food

The Food Access Network's successes (formerly the Food Poveriy Project), include
sefting up and running the Food Access Netwark, providing toolkits for setting up
community food projects and social enterprises. and organising UK networking
avents.

sustain



What we say I what people hear!

AThe poorest suffer the AThank goodness
worst me!
AEat a healthy diet ALettuce and | e

AWe d6re storingASe iat @s s@QKtreow
for the future

sustain
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P BVer.com

Home About Jamie

Jamie's America
About Jamie
Jamie's news
Jamie's diary
Jamie's online videos
Jamie's tv shows
Jamie's books
Jamie's dvds
Ministry of Food
* School Dinners

Wy manifesto

Facts & figures

What you can do
Jamie Oliver products
Jamie Oliver biog

Jamie Magazine

Shop

styfish doormat
Fun & funky design
Superior qualty

Recipes Wine Restaurants Community

school dinners

For the past couple of years I've been campaigning to ban the junk
n schools and get kids eating fresh, tasty nutritious food nstead. 1
cant do it without your help though —so start 3 revolution in your
school and help us peove that school meals can be better,

It’s all about making radical changes to the schoo! meals system
and challenging the junk food culture by showing schools they can
serve fresh nutnibous meals that kids enjoy eating.

What we eat affects everything: our mood, behaviour, health,
growth, even our ability to concentrate. A lunchtme school meal
shauld provide a growing child with one third of their daily
nutritonal intake,

Read my manifesto,

Recipease

Login

Jamie at Home

nora's notes
Nora’s given us a few bits of
advice for dinner iadies about
what she’s had to do over the
last year to make her school
meals service & success, You
can also find out about the
great snacks and healthy food
she’s now got on the menu at
mid-morning break,

« Downioad (POF, B6KEB)

Visit Nora at Nora's Kitchen,

Register

Your Basket (0 items)

Shop Newsietter sign up

school
standards

The new schoo! food standards
mean that from this autumn,
things have to change in all
schools, and quite quickly too!
Have a look at the School Food
Trust website for @ summary,
You can cownload each new
standard as well, It's really
important that schools and
dinner lades get loads of
support whie these changes
are taking place,

Visit the School Food Trust

website to find out more,

sustain
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Green Party
member of the
London Assembly
(former Deputy
Mayor), Jenny
Jones




The strategy has five broad
objectives:

To I mprove Londo

To reduce the negative
environment al I N
food system

To support a vibrant food
economy

To celebrate and promote
Londono6s food cu

To devel op Londo
security

I.ONDON
AGENCY

Healthy and Sustainable
Food for London

The Mayor’s Food Strategy
May 2006

summolvnmmmummn

MAYOR OF LONDON



London Food Strategy (2006)

Priorities
ASupporting a strong economy

Alnvolving consumers and
helping them to improve their diet

Almproving food purchasing in the
public and private sectors

ADeveloping stronger links
between regional and UK
producers and the London market

ACreating healthy schools
AReducing waste

£3.7 million allocated over three
years

Action includes
AGood Food on the Public Plate
AGood Food Training for London

AWorking with wholesale markets to
try to create sustainable infrastructure

AEncouraging shops in low income
areas to stock more fresh fruit and
vegetables

sustain
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Mayor Boris Johnson
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Mayor 0s f oo
Rosie Boycott

2 JENNY GOODHALL
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