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Real Bread finder To find Real Bread near you, enter
: your postcode and let our unique
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The Bread Bin The Real Bread Campaign is here
FAQs Toast, sandwiches, chleb, bagels, naan, injera, wraps, pitta, pida..
Events To receive Breadcrumbs, our
ven However you enjoy yours, the Real Bread Campaign is fighting for a monthly e-newsletter of Real Bread
return to all-natural bread that is Campaign news, enter your email
Blog address here.
i wbien R e———
Contact us m Better for your community M
Membership = Better for the planet For more frequent updates, follow us
on: Twitter [/ Facebook / Blogger
Real Bread We are working to make Real Bread accessible to all, bringing
members millers, bakers and consumers closer together in
homepage :
8 = Stimulating demand — sharing the pleasure and benefits of Add your Real Bread
Real Bread over industnally-produced substitutes
A larger | smaller w Stimulating lecal supply — encouraging and supporting baking Do you bake aqd/or sell Real
in homes. schools and local communities Bread? Then click here to add
yourself to the UK's only dedicated
online directory
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Children’s Food Campaign

Product placement of junk food?

The Children’s Food Campaign is not alone in being alarmed by the
recent announcement by Secretary of State for Culture. Media and
Spon Ben Bradshaw to lit the ban on product piacement on British
made TV shows _ Ifthis ban is reversed the result could be junk food
brands appearing in programmes popular with children such as
Britains's Got Talent and Coronation Street

An overwhelming majority, 91 % of UK adults, who took partin a recent
survey ‘do notthink itis right to influence children with product
placement’. (Redshift Research, 23 Sept 2008). Go to our new Produdd
placemeant page io follow our campaign to ensure children are protect
from product placement of junk food.

The Children’s Food Campaign

The Campaign wants ta improve young people's health and well-
being through hetter food — and food teaching —in schools and by
protecting children from junk food marketing. We are supported by
over 300 organisations and 12,000 members of the public

We believe thatthese ideas will help to solve the current crisis in
children's diets. Find oul more.
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Children's Food Campaign

& Sustain 2009 » Site map

You can help

Organisations
Register your suppon for the
campaign

Individuals

Complete the individuals sign-
up form 1o pledge your suppon
for the campaign, and o receive
campaign updates

Make a donation

We rely on small denations and
EVErY penny you can spare will
make a difference

Contact the Children’s Food
Campaign

For more information please
contact Jackie Schneider or
Christine Haigh, campaian
coordinators:

Tel: 020 7837 1228

Email: |ackle@sustglnweb 0g
or chrstine@sustainweb org
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